TERM END EXAMINATION - DECEMBER, 2018

PG Diploma/ Advance Diploma/ Diploma in
Journalism and Mass Communication (PGDJMC/ADJMC/DJMC)

JMC-06
DJIMC-06

JMC/DJMC-06: Public Relation, Advertising and Media Management

Full Marks: 100

(Instructions: Answer all the questions from Group A, answer any four questions from
Group B & any four from Group C and any two question Jrom Group D is practical)

GROUP-A

Time: 3 Hours

Q.1 This group consists of 10 Multiple Choice-type questions (MCQ) and all are

compulsory.

1. Which of the following set of characteristics most accurately describe PR?

REE]D 60610 6AIR IUaq odnl GQR ?
High cost, high credibility, low control @. @ @i, A& FYARIAG, @8 FLRE]
ol. @fl e, Q?@QQFNQ:@L Q@ PAAS!

a.
b. Low cost, low credibility, high control

c. Low cost, high credibility, low control ~ 6l. @IS, QRVYIRILE, GF1 FARE]
d. High cost, low credibility, high control 4. @& 616, AFRYANIAG, Q6 FLARE!

ii. = Which is not a role of Public Relations Management?
SRR SR AEPIRAIR 0060 6061 2R ?

a. Image Management
b. Media Relations
¢. Accounting Management

d. Crisis Management

iii. ~ Which of the following tools used not for Public Relations activities?

6Q6! 65113 AINCTE ISR ERIR 94 PRT?

a. Media Relations

b. Vendor Development
c. Newsletter

d. Social Media

iv.  When PRSI adopted International Code of Ethics for Public in India?

PRSI 6@6Q snlaw IR 166616, 926 @08l ?

a.

b
c.
d. 1971

1968

. 1969

1970
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Q. A6 ARRIRA!
Sl GISIFIRNA e
ol. PRIRT° TR
d. g doeinal

@. SIFIRMNA QoR
6. 6Q9R A4

¢l PORERR

@ ACIRR SSIENRNET

@. Q9
LRCINDIN
o R¢®o
@ Qe9R

[1X10 =10 marks]




v. Network 18 Group is an example of ?
ERcEM R @Al QRIER8! ?

a. Chain Ownership @. 660 BAEY

b. Cross Media Ownership . aQ Hgel 8RadA
¢. Conglomerate Ownership CLOIEIGE tianeiak
d. None Of The Above Q. 6006 Qed

vi.  Which of the following is a distinctive feature of Media Economics?
CSIFIRMA 2TR1E 606 Tidad 4e@ Flaa ?

a. Low Fixed Cost Q. a7 ARG FIRd
b. No Concentration ¢, RFl 6RQIYC
c. ease of entry Gl. ALRER L6
d. Creativity and Uncertainty Q. Yansinet 1Q° 2hdee!
vii.  Which of the following is not an objective of advertising?
H6¢)D 6R0T ARIIR MM AL ?
a. To build primary demand @. 1AeQR e
b. To introduce a price deal . YRIER Bied aae!
c. To manufacture good product ¢ AR adge saRasE!
d. To build brand recognition Q. QI8 e
viii. The Acronym AIDA stands for
PRl g°88 o 6068 AIDA?
a. Attention, Interest, Desire, Action @. UR, 2lge, asl, QI
b. Action, Interest Desire, Action o, aidly, eigle, ael, fid
c. Attention, Involvement, Desire, Action gl 2R, 98, a8, QI
d. Action, Interest, Desire, Attention Q. GIdk, Tige, Gel, A

ix. Advertisements of various civic authorities against alcohol, tobacco, and narcotics are

example of y N
Qe e, C10Y QEYITRRIOR 6208.... ?
a. Reminder Advertising @. o QRIdR
b. Persuasive Advertising ¢, 6gR8IGIaR Q8o
¢. Negative Advertising 6. RYPIQe R
d. Informative Advertising . 9PRIgR PRIdR

x. In adistrict head the Public Relations Department is called as
6010 @RS SRl PR FRITIR FJe 62G83 :

District Information and Public Relations Officer @. @RIERIB sRIGAPIE ARGl

a.

b. Director Information and Public Relations Officer &t feasiaqen 8 ERIRIME 2RI
c. District Information and Publicity Officer ¢l GRQSAI 6 TGIR BRIAIG

d. Director Information and Publicity Officer Q. F6oIageal 8 9eIa ANAIN
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GROUP-B

Q-2 This group consists of 7 (Seven) Short-type questions. Answer any 5 (five). Each
answer should not exceed 50 (fifty) words. [5 X 5=25marks]

g

(80§ 40 rrIEa 6a6RI9T 85 gga Q@ @)

What are the roles of advertising agency?
Q. 6oITNRRITgR BARAQ @6 AQQFIRINRE ?

Write a shot note on Media Relations.
¢l Sl @661‘219\ Ql GSIFIRIE AR QV6Q TR 676 |

Explain Paid News.

ol 690, IR, @'S1 Qelel |

Honesty is Best Publicity. Please Explain.
. IBRITE 6268 A0 AN YEIR, PAIRR Q|

What is Mass Media Governance? Please Explain.
@.CISIFIRIET PSIAR REEM Q'S QF ? QAR QR |

Classify types of advertising based on function.
Q. RIYsSIn 6@ 2IRAIES FFITRR dIQcRe] aslg |

CSR
8.06dI60¢ AFIRG QITREQR

GROUP-C

Q.3 This group consists of 6 (six) Medium-type questions. Answer any 4 (four).
Each answer should not exceed 200 (two-hundred) words. [10 X 4 = 40 marks]

a)

b)

c)

d)

(9008 ¢ crIca 6a6TIT SI6aIT gge 28a §2)

What are Media Ownership Types? Please describe.
@. SEIFIIFIR FINRIR! 6066 YRR ? @UAURR el

Discuss important Advertising Strategies.
¢l JRRAL ARITE ASINIT FTAER ASAISR! @l |

What is CSR? Discuss CSR as per Schedule VII of Company Act, 2013.
0l QIR @'61? @FIRT HAFA 9 0 RN Q QYR 9 QLI TILEIR FHAER ACAIFH! AR

What is Press Release? Explain various components of a press release.
4. 6dEAR @61 ? 6IIARR & 38R adiele FSKER Q12|

What is Media Policy? How to make a Media Policy?
4. F16% o1 @'61 ? AFR SRl RoT IR 94?

Explain Role and Objectives of Public Relations.
@. 6Mi% At1GQ AR 6 Aldien FaR6R Q|
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GROUP -D
(Answer two questions each within 250 words)
(9808 & cIea 626 gad dee eea G2
[Marks: 12.5X2= 25)

. Write a press release on the celebration of foundation day of your university.

¥. 6fl IRMIRa0 gbYl ed Seasa 9@ 699 R 6mel|

- Design a leaflet on Swachh Bharat Abhiyan,

8. WAIRE LALIR AR 1@ ALEAS Balan Al

What is Crisis? Discuss Crisis Communication, Give an. example.

D, AT @'S1? AIRASIATEARCCLINICAIITAEH geneRaa

- How will you organize a FAM trip of Media persons for your company?

2. QA @I Il AT Arlss FER TIFl YER LisAINR QAR ?

¥k k
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