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INSTRUCTIONS FOR DOING ASSIGNMENTS 

Dear Learner, 
You are required to submit your assignment response within the stipulated time in order to become 

eligible to appear in the term-end examination. The assignments will be evaluated by the counsellors 

at your Study Centre. Please submit your assignment response to the Coordinator of your Study 

Center. For a 4 credit course, there is one Assignment and for 6/8 credit course, there must be 

minimum 02(two) Assignment.    

Purpose of Assignments: 
1. Assignments are part of the continuous evaluation process in Open and Distance Learning 

(ODL) system. Due weightage is given to the marks/grades you obtain in assignments. This will 

help you for better performance in the term-end examination. If you secure good grades/marks in 

assignments, your overall performance will improve. 

2. Assignments are also a part of the teaching-learning process in the ODL system. Your 

assignment, after evaluation, will be returned back to you with specific and general comments by 

the evaluator. This will help you to know your strength as well as your weakness. Thus, it will 

establish two-way communication between learner and evaluator. 

How to Write Assignments: 

Please read the instructions for writing the response of an assignment before you start writing your 
answer. 

1. Write your name, programme code, the course title, enrolment no. and study centre name with 
code in the top sheet of the assignment answer booklet. Theformat is given below. 

PROGRAMMETITLE: ____________________________________________________________________ 

ENROLMENT No.: ___________________NAME: _____________________________________________ 

ADDRESS: _______________________________________________________________________________  

COURSE CODE: ____________________COURSETITLE: _____________________________________ 

ASSIGNMENT CODE: _______________STUDY CENTRE:_____________________________________ 

DATE: _____________________________SIGNATURE: ________________________________________ 

2. Before attempting the assignments, please go through the course materials carefully, understand 
the same and write answers in your own language and style. 

3. Write the answers in your own handwriting. Give sufficient margin in the left side of each 
page so that the evaluator will give comments on each paragraph/page. 

4. Your handwriting should be neat and readable. 

Weightage for each Assignment: 

1. Each Theory Assignment will carry 25% weightage and term-end examination will carry 75% 

weightage. 

2. Each assignment will be of 100 marks. But it will carry 25% weightage. 

3. Youhavetoscoreminimumpassmarki.e.40% or P (Pass) Grade in 10-point scale for each 

assignment. In case you do not submit the assignment or get fail mark in the assignment you 

have to re-submit in the next year. 
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JMC-05: Emerging and Social Media Journalism 

(ùRGcþiò- 05): C\údcû^ Gaõ iûcûRòK MYcû¤c iû´û\òKZû 

 

(Answer all the questions, which is Compulsory) 

(icÉ aû¤ZûcìkK _âgÜMêWòKe C©e _â\û^ Ke«ê) 

Full Mark – 100  

              _ì‰ðûu- 100 

 

Group- ‘A’ (aòbûM- K) 

 

Q. No. 1 Answer one word or onesentence within each   Marks: 1 × 10= 10 

_âgÜ ^´e-1 @Zò iõlò¯ C©ecìkK _âgÜ (GK g±ùe)     ^´e 1 × 10= 10  

 

a) WWW stands for____________.  

K) WaäýêWaäýêWaäýê _êeû^ûc _____________ö 

b) Podcast is a ___________.  

L) ù_ûWþKûÁ GK ______________ö 

c) Google is a___________.  

M) MêMfþ ùMûUòG _______________ö 

d) „app‟ means_____________.  

N) @û_þe @[ð ______________ö 

e) Why hashtag (#) is used? 

O) KûjñòKò jûiþUýûMþ (#) aýajûe Keû~ûG? 

f) Who is Mark Zuckenberg?  

P) cûKþð RêKeaMðþ KòG? 

g) Write 2 popular social media name.  

Q) \êAUò _âZòÂòZ iûcûRòK MYcû¤ce ^ûc CùfäL Keö 

h) Write full form of „SMS‟.  

R) GiþGcþGiþe _êeû^ûc ùfLö 

i) „http‟ stands for___________. 

S) GPþUòUò_òe _êeû^ûc ________________ö 

j) Whats App was started in the year _________. 

T) jßûUiþ@û_þ __________ ciòjûùe @ûe¸ ùjûA[ôfûö 

 

Group- ‘B’ (aòbûM- L) 

 

Q. No 2. Short answer-type Questions (Word Limit: 100Words)  Marks: 5 X 5 =25 

_âgÜ ^´e-2 @Zò iõlò¯ C©ecìkK _âgÜ (@ ì̂^ý 100Uò g± c¤ùe)   ^´e 5 × 5= 25 
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a) What do you mean by Emerging Media? 

K) C\údcû^ MYcû¤c Kjòùf Zêùc KY aêS? 

b) Write the benefit of Social Media? 

L) iûcûRòK MYcû¤ce iêaò]û i´§ùe CùfäL Keö 

c) What is crowd sourcing? 

M) KâûCWþ ùiûiâòwþ KY @ùU? 

d) What are the advantages of Whatsaap? 

N) jßûUiþ@û_þe iêaò]ûMêWòK KY? 

e) What is digital video? 

O) WòRòUûfþ bòWòI KY? 

 

Group-‘C’ (aòbûM- M) 

 

Q. No 3. Medium answer-type Questions (Word Limit: 200Words)  Marks: 10 X 4 = 40 

_âgÜ ^´e- 3 c¤c C©ecìkK _âgÜ (@^ì̂ ý 200Uò g± c¤ùe)   ^´e 10 × 4= 40  

 

a) Explain the major difference between emerging media and print media. 

K) C\údcû^ Gaõ cê\âY MYcû¤c c¤ùe [ôaû _âcêL _âùb\ i´§ùe a‰ð̂ û Keö 

b) Explain the use of smart phone in reporting and editing? 

L) _ZâKûeòZû Gaõ iµû\^û ùlZâùe iàûUþð ù`û þ̂e aýajûe iµKðùe @ûùfûP^û Keö 

c) Describe different type of social media. 

M) aòbò Ü̂ _âKûee iûcûRòK MYcû¤c i´§ùe a‰ð^û Keö 

d) Explain different characteristics of emerging media. 

N) C\údcû^ MYcû¤ce aòbò̂ Ü aòùghZû iµKðùe a‰ð^û Keö 

 

Group ‘D’ (aòbûM- N) 

 

Q. No 4. Long answer-type Questions (Word Limit: 300Words)  Marks: 12.5 X 2 = 25 

_âgÜ ^´e- 4 \úNð C©ecìkK _âgÜ (@^ì̂ ý 300Uò g± c¤ùe)   ^´e 12.5 × 2= 25  

 

a) You are a reporter working for a leading National daily. You also have a Facebook and Twitter 

account. In what ways do you feel these social media platforms are going to help you discharge your 

duties as a reporter? 

K) GK _âZòÂòZ RûZúd MYcû¤ce @û_Y RùY Kû~ýðKûeú i´û\\ûZûö @û_Yue ùMûUòG ù`iaêKþ Gaõ UêAUeþ @ûKûC<þ c¤ 

@Qòö ùZùa RùY i´û\\ûZû bûaùe @û_Yue Kû~ýð iµû\^ùe Gjò iûcûRòK MYcû¤cMêWòK Kò_eò bûaùe ijûdK ùjùa 

ùaûfò @û_Y bûaêQ«ò? 

b) With the advent of e-mails and Internet Relay Chat our language was affected due to the introduction 

of Offbeat Acronyms such as lol, asap, btw etc. Social media platforms have further affected our 

usage of language. Cite at least 10 instances to indicate a change in your language patterns following 

the arrival of social platforms. 
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L) A-ùcf Gaõ A<eù^Uþ eòùf PûUþe @býê\d ù~ûMñê GfþIGfþ, GGiþG_ò, aòUòWaäýê _eò @LûWê@û g±MêWòKe _âPk^ `kùe 

@ûce bûhû _âbûaòZ ùjûAQòö @ûjêeò c¤ iûcûRòK MYcû¤c @ûce bûhûMZ C_ù~ûMòZûKê _âbûaòZ KeòQòö iûcûRòK 

MYcû¤ce @býê[û^ _ùe @û_Yu bûhûMZ _eòa©ð^e @ ì̂^ý 10Uò \éÁû« _â\û^ Keö 

 

 

 

 

**** 
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JMC- 06: PR, Advertising and Media Management 
(ùRGcþiò- 06): ùfûKiµKð, aòmû_^ Gaõ MYcû¤c _eòPûk^û 

 

(Answer all the questions, which is Compulsory) 

(icÉ aû¤ZûcìkK _âgÜMêWòKe C©e _â\û^ Ke«ê) 

 

Group- ‘A’ (aòbûM- K) 

 

Q. No. 1 Answer one word or onesentence within each   Marks: 1 × 10= 10 

_âgÜ ^´e-1 @Zò iõlò¯ C©ecìkK _âgÜ (GK g±ùe)     ^´e 1 × 10= 10  

 

a) Ivy Lee is known as father of________________. 

K) Aùb fò _________ e R^K bûaùe _eòPòZö 

b) Indian Copyright Act was enacted in the year________. 

L) bûeZúd eP^ûÊZß @]ô ò̂dc _________ ciòjûùe _âYúZ ùjûA[ôfûö 

c) CSR stands for_____________.   

M) iòGiþ@ûeþe _êeû^ûc ______________ö 

d) ASCI stand for______________. 

N) GGiþiò@ûAe _êe^ûc ______________ö 

e) DPRO stands for_____________.  

O) Wò_ò@ûeþIe _êeû^ûc ______________ö   

f) PRSI stand for________________. 

P) _ò@ûeþGiþ@ûAe _êeû^ûc _____________ö 

g) What is Brand identity? 

Q) aâûŠ _eòPd KY? 

h) PTI stands for___________. 

R) _òUò@ûAe _êeû^ûc _____________ö 

i) AIDA stands for________. 

S) G@ûAWòGe _êeû^ûc ______________ö 

j) “op-ed” stands for___________ 

T) I_ò- AWòe _êeû^ûc ____________ö 

 

Group- ‘B’ (aòbûM- L) 

 

Q. No 2. Short answer-type Questions (Word Limit: 100Words)  Marks: 5 X 5 =25 

_âgÜ ^´e-2 @Zò iõlò¯ C©ecìkK _âgÜ (@ ì̂^ý 100Uò g± c¤ùe)   ^´e 5 × 5= 25 

 

a) What are the objectives of Public Relations? 

K) ùfûKiµKðe cêLý CùŸgýMêWòK KY? 
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b) How advertising is different from Marketing?  

L) aò_Y^Vûeê aòmû_^ Kò_eò @fMû @ùU? 

c) Why Media Relations is Important? 

M) KûjñòKò MYcû¤c iµKð MêeêZß_ì‰ð @ùU? 

d) What is the role of social media in PR? 

N) ùfûKiµKðùe iûcûRòK MYcû¤ce bìcòKû KY? 

 e) What is surrogate Advertisement? 

 O) iÚû^û_ Ü̂ aòmû_^ KY? 

 

Group-‘C’ (aòbûM- M) 

 

Q. No 3. Medium answer-type Questions (Word Limit: 200Words)  Marks: 10 X 4 = 40 

_âgÜ ^´e- 3 c¤c C©ecìkK _âgÜ (@^ì̂ ý 200Uò g± c¤ùe)   ^´e 10 × 4= 40  

 

a) Discuss the role of public relations in developing countries. 

K) aòKgòZ eûÁâMêWòKùe ùfûKiµKðe bìcòKû i´§ùe @ûùfûP^û Keö 

b) What are five Theories of Advertisement? 

L) aòmû_^e _ûù*ûUò iò¡û«MêWòK KY? 

c) Describe different types of media ownership. 

M) aòbò Ü̂ _âKûee MYcû¤c cûfòKû^û aòhdùe @ûùfûK_ûZ Keö 

d) Describe different income source of media? 

N) MYcû¤ce aòbò̂ Ü _âKûe @ûde C› iµKðùe a‰ð^û Keö 

 

Group ‘D’ (aòbûM- N) 

 

Q. No 4. Long answer-type Questions (Word Limit: 300Words)  Marks: 12.5 X 2 = 25 

_âgÜ ^´e- 4 \úNð C©ecìkK _âgÜ (@^ì̂ ý 300Uò g± c¤ùe)   ^´e 12.5 × 2= 25  

 

a) Paid News is a threat to Media! Describe? 

K) ù\dbò©òK i´û\ MYcû¤c ^òcù« aò_\_ì‰ðö a‰ð^û Keö 

b) You are working in an MNC that manufactures soft drinks. Of late there have been serious allegations 

about your beverage carrying traces of fertilizer and other harmful chemicals. As the Manager, 

Corporate Communication of your organisation what should be your strategy to diffuse the crisis? 

L) Zêùc cé\ê _û^úd _âÉêZKûeú GK ajêeûÁâúd iõiÚûùe Kû~ýð KeêQö KòQò \ò^ _ùe Zêce cé\ê _û^údùe CaðeK Gaõ @^ýû^ý 

lZòKûeK eiûd^ cògâòZ ùjûA[ôaûe M¸úe @ûùeû_ @ûùiö ùZùa ^òMce ù~ûMûù~ûM _âa§K bûaùe Gjò iuUKê _âZòjZ 

Keòaû ^òcò© @û_Yue ùKøgk KY ùjaû CPòZþ? 

**** 
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JMC- 07: Communication Theory 

(ùRGcþiò- 07): ù~ûMûù~ûM iò¡û« 

 

(Answer all the questions, which is Compulsory) 

(icÉ aû¤ZûcìkK _âgÜMêWòKe C©e _â\û^ Ke«ê) 

 

Group- ‘A’ (aòbûM- K) 

 

Q. No. 1 Answer one word or onesentence within each   Marks: 1 × 10= 10 

_âgÜ ^´e-1 @Zò iõlò¯ C©ecìkK _âgÜ (GK g±ùe)     ^´e 1 × 10= 10 

  

a) Paul Lazerfeld and Elihu Katz found two step Theory in the year ____________. 

K) ù_øf fûRûeù`fØ Gaõ Afòjê KûRþ __________ ciòjûùe \êA ùiû_û^ iò¡û« _âYd^ Keò[ôùfö 

b) Evert M Rogers written his book Diffusion of Innovation in the year ___________ 

L) GbðUþ Gcþ ùeûRiðþ _________ ciòjûùe Zûue Wò`ýêR þ̂ @ þ̀ Aù^ûùbi^þ _êÉK eP^û Keò[ôùfö 

c) ____________theory was developed in the 16
th

 and 17
th

 century in England. 

M) ùhûWg Gaõ i¯\g gZû±úùe AõfŠeê _________ iò¡û« aòKgòZ ùjûA[ôfûö 

d) SMCR stands for_______________. 

N) GiþGcþiò@ûeþe _êeû^ûc ___________ö 

e) Garbner Model of Communication was introduced in the year___________ . 

O) Mâûa^e ù~ûMûù~ûM _âZòKéZò ___________ ciòjûùe @ûe¸ ùjûA[ôfûö 

f) Authoritarian theory of communication is under the control of_____________. 

P) ù~ûMûù~ûMe _âbêZßaû\ú iò¡û« ___________ @]ú^ùe _eòPûkòZö 

g) Television is ______________________ model of Communication. 

Q) ùUfòbòR^ ù~ûMûù~ûMe GK ___________ _âZòKéZòö 

h) Sender-Encoding-_____________- Decoding-Receiver. 

R) ù_âeK- iûùuZòK fò_ò- _________  -iûùuZòK fò_òe bûhû«e- MâûjK 

i) New comb‟s ABX model of Communication was introduced in the year_________. 

S) ^ýê K´u ù~ûMûù~ûMe GaòGKè _âZòKéZò ________ ciòjûùe _âYd^ Keû~ûA[ôfûö 

j) World system theory is in many ways an adaption of _________theory. 

T) __________ iò¡û«Kê aògß aýaiÚû iò¡û« bûaùe MâjY Keû~ûAQòö 

 

Group- ‘B’ (aòbûM- L) 

 

Q. No 2. Short answer-type Questions (Word Limit: 100Words)  Marks: 5 X 4 =20 

_âgÜ ^´e-2 @Zò iõlò¯ C©ecìkK _âgÜ (@ ì̂^ý 100Uò g± c¤ùe)   ^´e 5 × 4= 20 

 

a) What is Hypodermic Needle Theory? 
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K) jûAù_ûWcðòKþ ^òWfþ iò¡û« KY? 

b) What is Gate Keeping Theory? 

L) `ûUK RMê@ûk iò¡û« KY? 

c) Write a brief note on ICT. 

M) @ûAiòUò iµKðùe GK aòÉéZ aòaeYú _â\û^ Keö 

d) What is the significance of Communication Model? 

N) ù~ûMûù~ûM MV^ Xwe Zû_ô~ýð KY? 

 

Group-‘C’ (aòbûM- M) 

 

Q. No 3. Medium answer-type Questions (Word Limit: 200Words)  Marks: 10 X 4 = 40 

_âgÜ ^´e- 3 c¤c C©ecìkK _âgÜ (@^ì̂ ý 200Uò g± c¤ùe)   ^´e 10 × 4= 40  

 

a) Define Shannon and Weaver Model of Communication with Diagram. 

K) PòZâ ijòZ iû^^þ Gaõ CAbeþu ù~ûMûù~ûM _âZòKéZò aòhdùe a‰ð̂ û Keö 

b) Define Lasswell Model of communication. 

L) fûiùIßfþu ù~ûMûù~ûMe _âZòKéZò a‰ð^û Keö 

c) How Opinion leader concept is used in two step flow communication model? 

M) \êA ùiû_û^ ù~ûMûù~ûM _âZòKéZòùe cZù_ûhK ù^Zéaé¦ue ]ûeYûKê Kò_eò bûaùe aajûe Keû~ûG? 

d) Describe Helical model of Communication with example. 

N) C\ûjeY ijòZ ùjfòKûfþu ù~ûMûù~ûMe _âZòKéZò aòhdùe a‰ð^û Keö 

 

Group ‘D’ (aòbûM- N) 

 

Q. No 4. Long answer-type Questions (Word Limit: 300Words)  Marks: 15 X 2 = 30 

_âgÜ ^´e- 4 \úNð C©ecìkK _âgÜ (@^ì̂ ý 300Uò g± c¤ùe)   ^´e 15 × 2= 30   

 

a) Satellite Instruction Television Experiment (SITE) was introduced to introduce innovative 

agricultural habits among Indian farmers. The underlying assumption behind SITE was in the ability 

of televised messages to diffuse into different layers of the society. Study SITE in detail and comment 

on it efficacy to revolutionize the farming habits of Indian farmers. Was SITE a success, or was it a 

failure?   

K) bûeZúd Pûhúcû^u c¤ùe @bò^a Kéhò @býûie iéÁò ^òcù« C_Mâj ò̂ùŸðgòZ ùUfòbòR^ _âùdûM (Giþ@ûAUòA)e 

@ûe¸ Keû~ûA[ôfûö Giþ@ûAUòAe @«ð^òjòZ ]ûeYû icûRe aòbò^Ü ùlZâùe ùUfòbòR^e aû©ðû _âPûe Keòaû ^òcò© [ôfûö 

aòÉéZ bûaùe Giþ@ûAUòA i´§ùe _ûV Ke Gaõ bûeZúd Pûhúcû^ue Kéhò @býûiKê _eòa©ð^ Keòaûùe Gjûe 

iûc[ýð C_ùe cZù_ûhY Keö KY Giþ@ûAUòA i`k Kò́ û @i`k [ôfû ùi aòhdùe @ûùfûP^û Ke? 

b) Describe the concept of development communication with examples. 

L) C\ûjeY ijòZ C^Üd^ ù~ûMûù~ûMe ]ûeYû i´§ùe a‰ð^û Keö 

 

   **** 
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JMC- 08: Communication Research 
(ùRGcþiò- 08): ù~ûMûù~ûM MùahYû 

 

(Answer all the questions, which is Compulsory) 

(icÉ aû¤ZûcìkK _âgÜMêWòKe C©e _â\û^ Ke«ê) 

 

Group- ‘A’ (aòbûM- K) 

 

Q. No. 1 Answer one word or onesentence within each   Marks: 1 × 10= 10 

_âgÜ ^´e-1 @Zò iõlò¯ C©ecìkK _âgÜ (GK g±ùe)     ^´e 1 × 10= 10  

 
a) Primary data is own source of data. True or False. 

K) _âû[còK Z[ý ^òR C›e GK Z[ýö (VòKþ Kò́ û bêfþ) 

b) In India census is done in every________years. 

L) bûeZùe R^MY^û _âùZýK _________ ahðùe [ùe ùjûA[ûGö 

c)  Internet is the only source of secondary data. True or False. 

M) A<eù^Uþ cû¤còK Z[ýe GKcûZâ C›ö (VòKþ Kò´û bêfþ) 

d) ________________is the first step to start a research process. 

N) _________ MùahYû _¡Zò @ûe¸ Keòaûe _â[c ùiû_û^ö 

e) Questionnaire is a __________ of data collection. 

O) Z[ý iõMâj _ûAñ _âgÜûakú GK _âKûee ____________ö 

f) Bibliography is written at the end. True or false? 

P) Mâ^Ú iìPú _eòùghùe ùfLû~ûGö (VòKþ Kò́ û bêfþ) 

g) In research, systematic study of previous research and book reading is called _______. 

Q) MùahYûùe, _ìað MùahYûMêWòKe aýaiÚòZ @¤d^ Gaõ _êÉK _V^Kê __________ Kêjû~ûGö 

h) __________method is used only when respondents are educated and cooperating. 

R) _âZòaû\ú gòlòZ I ijù~ûMú ùjùf ___________ _¡Zò aajûe Keû~ûGö 

i) An experience survey is a type of ___________. 

S) @ ê̂bìZò_ì‰ð iùaðlY GK _âKûee _______________ö 

j) Surveys are used in _____ research studies. 

T) iùaðlY _________ _âKûee MùahYû _ûVýKâcùe aajûe Keû~ûGö 

 

Group- ‘B’ (aòbûM- L) 

 

Q. No 2. Short answer-type Questions (Word Limit: 100Words)  Marks: 5 X 4 =20 

_âgÜ ^´e-2 @Zò iõlò¯ C©ecìkK _âgÜ (@ ì̂^ý 100Uò g± c¤ùe)   ^´e 5 × 4= 20 

 

a) What do you mean by research? 
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K) MùahYû Kjòùf Zêùc KY aêS? 

b) What are the characteristic of good research? 

L) C©c MùahYûe ùa÷gòÁý KY?  

c) What are the types of research design? 

M) aòbò Ü̂ _âKûee MùahYû eì_ûuMêWòK KY?  

d) What is primary data? 

N) _âû[còK Z[ý KY? 

 

 Group-‘C’ (aòbûM- M) 

 

Q. No 3. Medium answer-type Questions (Word Limit: 200Words)  Marks: 10 X 4 = 40 

_âgÜ ^´e- 3 c¤c C©ecìkK _âgÜ (@^ì̂ ý 200Uò g± c¤ùe)   ^´e 10 × 4= 40  

 

a) Write the process of research in sequence. 

K) @ ê̂Kâcùe Keû~ûC[ôaû MùahYûe _¡Zò CùfäL Keö 

b) Point out the difference between Qualitative and Quantitative Research. 

L) MêYûcôK Gaõ _eòcûYûcôK MùahYû c¤ùe [ôaû _âùb\MêWòK i´§ùe @ûùfûK_ûZ Keö 

c) Describe the elements of communication research. 

M) ù~ûMûù~ûM MùahYûe C_û\û^MêWòK aòhdùe a‰ð̂ û Keö 

d) What is ethics in research? 

N) MùahYûùe ^úZògûÈe @ûagýKZû KY? 

 

Group ‘D’ (aòbûM- N) 

 

Q. No 4. Long answer-type Questions (Word Limit: 300Words)  Marks: 15 X 2 = 30 

_âgÜ ^´e- 4 \úNð C©ecìkK _âgÜ (@^ì̂ ý 300Uò g± c¤ùe)   ^´e 15 × 2= 30 

 

a) You want to study the effects of food advertisement on Children. Suggest a suitable research method 

to carry out your study. Chalk out the various steps of your research. Who do you think your study 

will benefit in the long run and how? 

K) _òfûcû^u C_ùe Lû\ý aòmû_^e _âbûa iµKðùe Zêùc @¤d^ KeòaûKê Pûjñö Zêce _ûVKê @ûùMA ù^aû _ûAñ GK C_~êq 

MùahYû _¡Zò i´§ùe _âÉûa _â\û^ Keö Zêc MùahYûe aòbò^Ü ùiû_û^MêWòKê ùfLôeLö \úNðiÚûdú bûaùe Zêce @¤d^ 

ùKCñcû^u _ûAñ I Kò_eò `k_âiì ùja ùaûfò Zêùc bûaêQ? 

b) Suggest a suitable methodology to know the importance given to rural issues by mainstream 

newspapers. Who do you think your study will benefit in the long run? 

L) cêLý i´û\_ZâMêWòKùe MâûcúY iciýûKê \ò@û~ûC[ôaû MêeêZß aòhdùe RûYòaû _ûAñ GK C_~êq _¡Zò C_ùe _âÉûa _â\û^ 

Keö \úNðiÚûdú bûaùe Zêce @¤d^ ùKCñcû^u _ûAñ `k_âiì ùja ùaûfò Zêùc bûaêQ? 

 

**** 


